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Campaign Overview

FACE YOUR FEARS: 
KOTAKU 
COMPETITION1

BLOODBORNE 
KOTAKU READER 
EVENT2

From the creators of the legendary Dark Souls franchise, comes Bloodborne, an 
all-new action RPG game, brimming with unforgiving, unrelenting terror, 
developed exclusively for PS4. 

As one of PlayStation’s top tier releases this year, the objective was to bring the 
games key themes to life in a truly authentic and exciting way to appeal to 
RPG/Dark Souls Fans. 

There was no better partner then Kotaku, as our readers love Dark Souls and 
voted Bloodborne as the most anticipated game release of 2015. This made 
Kotaku’s plan simple, let’s immerse the community in Bloodborne and allow 
them to build the hype and spread the excitement for the release.
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Competition

WIN THE CHANCE TO FACE YOUR FEAR

Fear, terror and nightmares were key themes of the game. Kotaku was tasked 
with bringing them to life through community discussion. 

Our team came up with the really crazy cool idea of giving one reader the 
chance to face their greatest fear!

In order to win this prize we asked readers to explain what their greatest fear 
is and why. Our editor Mark Serrels was then given the task to pick the most 
interesting entry, giving the winner the opportunity to face their fear once 
and for all, and captured on film for Kotaku readers to watch!

The competition overachieved in every way, gaining a huge amount of page 
views, up-vote interaction, entries and excellent dwell time. 

Total Views

18,003

Average Dwell Time

02:55

Entrants, shares & comments

726
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Competition entries…a few examples

See them all here

http://www.kotaku.com.au/2015/03/win-the-chance-to-face-your-fear-thanks-to-bloodborne-only-on-ps4/#comments
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Promotion

Kotaku Australia social channels were heavily used to 
promote the competition, knowing it’s upmost 
relevance to the audience, and extra excitement and 
conversation this promotion generated. 

Throughout the campaign period Bloodborne was 
mentioned or promoted in some way a staggering 41 
times!

TWITTER 

37 promotion tweets across the campaign period

FACEBOOK

4 posts across the campaign period

TOTAL EDITORIAL COVERAGE OF BLOODBORNE

55 editorial posts across the campaign period
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The Event

The appeal behind the competition wasn’t just 
limited to the main ‘face your fear’ prize, there were 
also great runner up prizes such as limited edition 
PS4’s and copies of the game. If entrants were still 
unlucky to miss out on those prizes though, a select 
number of them (30) were invited along to the very 
exclusive and official Kotaku Australia Bloodborne 
Event!

The dark and scary courthouse and jail at the 150 
year old Justice and Police Museum Sydney was the 
perfect location for the event. Red lights, flickering 
candles, Victorian and gory props were used to bring 
the games theme to life.

Excitingly for the guests they got to play the game 
for hours before it was officially released. They also 
got to meet the Kotaku editorial team in person 
(who they idolise!).

The evening was a huge success, guests mingled, ate, 
drank and most importantly got to be play 
Bloodborne before it had even been released to the 
public.
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High Impact Display

VARIOUS TARGETED CHANNEL TAKEOVERS

BILLBOARD CREATIVE INCLUDED TO SHOWCASE 
GAME TRAILER WITH HUGE TVR
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Final Summary

63,72822,397 810+
Total content page views 

across all bespoke 
content for the 

campaign period

243,000
Page views on all

Bloodborne content 
throughout the 

campaign period

Minutes spent engaging 
with bespoke content

50% 
better than site average 
for content dwell time

Earned actions; shares 
and comments across all 

content

One of our most 
entered competitions on 

Kotaku ever!

The Kotaku community were already excited by this game, but the competition, event and media activity took that level of 
excitement to new heights. This was proved via the huge amount of page views on Bloodborne content, engaged time with 

content, user interactions (entries, comments, up-votes and social shares) and genuine reader enthusiasm to spread the hype 
and excitement for the release amongst their gaming network of friends.  



To find out more, enquire at:

https://www.alluremedia.com.au/contact

https://www.alluremedia.com.au/contact

