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 Disrupting the print DNA with fashion magazine style, 
quality content, 100% digital

 From day one, we merged content & commerce – giving 
readers a 100% fully shoppable experience

 Working with a new breed of editors – trained to think 
social first

 We invented the positive, fashion friendly voice adopted by 
others across the years – we make aspirational fashion 
accessible

 Editorially led, but data driven, harnessing our forward 
data to inform and evolve content strategies
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The constant curator.

Byrdie offers expert commentary from the industry's elite; glossy, instructional how-to's and exclusive celebrity shoots. 

Byrdie is educational, timeless and 100 percent shoppable.

savvy beauty with a fresh perspective
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source: Nielsen MI, ComScore & Google Analytics 2016

unique browsers

94k
page views

250k
social connections

7k

core age

25-34
average HHI

$124k
tertiary educated

88%
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more likely to 

purchase 

cosmetics and/or 

haircare products 

in the last 6 

months

3x

bought bath and 

body products 

offline in the last 6 

months

1 in 5
more likely to 

advise others on 

health, dieting and 

exercise

41%

of all users shop 

online

90%have purchased 

haircare and 

grooming products 

in the last 6 

months

2 in 5

source: Google Analytics, ComScore and Clique Reader Survey
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Generate excitement and trial for the 

launch of Bobbi Brown’s Smokey Nudes 

collection.

Byrdie Studio created a two part series to empower 

readers’ make-up routines, and educate consumers 

on the new collection. We primed readers with how-

to looks, and then armed with the expert tips, users 

were encouraged to take our make-up challenge 

through social media channels – aggregated onsite in 

a content hub, giving readers the chance to scour 

inspirations to create their own perfect palette. 

• Custom shoot & content piece

• Social media make-up challenge

• Dedicated competition hub on site for 

all imagery form the competition
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Essie partnered with Clique to support 

their entire years collection releases. The 

goal was to leverage influencers and 

organically incorporate their seasonal 

collections.

Clique developed and produced three 

custom features, partnering with an 

influencer to showcase that current 

collection. We gave Essie a unique 

personality for every season, capturing the 

essence of the collection through a series of 

colourful imagery.

• Custom shoots and articles using 

influencers right for each Clique 

vertical

• Social media support and dedicated 

EDM



To find out more, contact us at:

www.alluremedia.com.au/contact

http://www.alluremedia.com.au/contact

