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Created for a New Generation of Business Leaders

FAST

What you need to know
Breaking news

Digestible content

INFORMATIVE

Global perspective that informs the local market
Highly accredited editorial team
Engagement through long-form
Celebrating thought leadership

SMART

Financially literate audience
Tech savvy readers

Hungry for information
Successful leaders & emerging affluent

Seamless cross-device experience

SOCIAL

Bringing the human to business news
Conversational tone & personal headlines

Highly shared on LinkedIn
Social content feeds networkers
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Modern Digital Storytelling

PHOTO-ESSAYSVIDEOS LIVE BLOGS INFOGRAPHICS “CHARTICLES”
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A category leading brand
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Duplication

23% 15% 14% 9% 7% 6%

Share of Business Insider audience who visit competitors

Share of online competitive news 
environment audience who visit 

Business Insider39%

Source: Nielsen Online Ratings, 3 month average 2016
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Our responsive design
site creates a seamless 

transition with an 
enriched experience, 

from online to tablet to 
mobile.

Get maximum exposure 
across all devices on 

Business Insider, 
capturing a hard to 

reach, on-the-go 
professional audience.

Seamless experience across screens

67%
of Business Insider 

readers access 
content via a 
mobile device

Source: Google Analytics, Jan2016
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Five core channels

TECHNOLOGY

A leading authority on 
the global disruptive 

effects of the internet 
and mobile.  

A global perspective on 
financial markets, 

trading, economics, 
and trends.

Breaking news and full 
coverage of current 
affairs and the big 
stories of the day.

Insights, inspirations 
and solutions from 

global and local 
business thought 

leaders. 

Aspirational lifestyle for 
executives and high-

net-worth individuals. 

MONEY & MARKETS BRIEFING IDEAS EXECUTIVE LIFE
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Tech

HELPING BUSINESS LEADERS NAVIGATE 
THE FUTURE OF DISRUPTIVE 
TECHNOLOGY

A leading authority on the global disruptive 
effects of the internet, mobile, cloud, 
enterprise computing and the power plays 
and innovations that will determine the 
future of global business.
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Money & Markets

TALKING MONEY WITH A GLOBAL 
OUTLOOK

High energy and insightful news and analysis 
that starts with an understanding of what 
really moves money. An engaging view on 
financial markets using charts and a 
conversational style that resonates with 
today’s financial leaders.
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Briefing

WHAT YOU NEED TO KNOW

Delivering a Business Insider angle on the 
world’s biggest stories from breaking news to 
politics and pop culture. The Briefing channel 
keeps our readers in the loop and feeds them 
news that they will use for the days 
networking. 
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Ideas

INSIGHTS, SOLUTION AND INSPIRATION

Business of all sizes have common 
challenges. BI Ideas gives thought leaders 
exposure and celebrates business strategy 
and innovation. This type of content has 
helped BI become the highest shared 
business title on LinkedIn. 



12

Executive Life

A MODERN GUIDE TO LIVING FOR 
SUCCESSFUL PEOPLE

Coverage of emerging trends in how 
successful people enjoy their wealth, from 
cars to iconic restaurants and holiday 
destinations. Simon Thomsen, one of 
Australia’s most respected culture critics, 
leads this rich and authentic guide to living.
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2.1m
monthly UBs

7.5m
monthly PIs

973k
monthly UAs

57k
social fans

36% aged 18-34

35% personal income $100k+

49% are tertiary educated

key demographics

access via mobile phone

reader insights

53%

more likely to own their own business19%

are managers or professionals33%

state that career success is important to them62%

Source: Nielsen DRM & Nielsen MI Feb’16, emma Jan’16 & Google Analytics 2016

top content

Money & 
Markets 
Coverage

Careers Listicals
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Influential Business Leaders

Source: Reader Survey 2013/15 | emma DataFriend Jan16

46%
business 
owners

22%
c-suite

19%
more likely to 
own their own 

business

41%
describe 

themselves as 
influential 

thought leaders

32%
consider 

themselves 
connected within 

their industry

57%
visit the site for 

business insights

26%
travel more than 
4 times a year on 

business

67%
are on-the-go, 
accessing via 

mobile devices

77%
trade on stocks



For more information, contact us at:

https://www.alluremedia.com.au/contact

https://www.alluremedia.com.au/contact

