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Campaign Overview

CO-BRANDED MAKING 
MOBILITY REAL EBOOK1

PROMOTION AND 
LEAD GENERATION2

With Work & IT Pro prominent content channels on Lifehacker, Dell 
teamed up with the brand to reach a targeted and niche audience of 
Business Decision Makers.

Leveraging the unique editorial tone and custom publishing format of 
the site, a custom Making Mobility Real eBook was created and 
promoted across the site.

In exchange for the eBook download,  Lifehacker readers filled in a 
short set of questions about themselves, offering Dell valuable data 
to use after the campaign to target a niche, engaged audience with 
specific messaging regarding their products.
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Making Mobility Real

CUSTOM EBOOK CREATION TARGETING BDMs

Total Downloads

300

14 CONTENT POSTS: PROMOTING EXTRACTS 
FROM THE EBOOK

Page Views

20,025

Average Dwell Time

02:05

Shares

217
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Final Summary

43,56620,025

Total page views on 
exerts from the eBook 

promoting the 
download

300
Downloads in total

Minutes spent engaging 
with eBook extracts 

onsite

0.07%
CTR on co-branded 

banners promoting the 
eBook

Despite there being lots of fields in order for people to download the free eBook, 300 strong leads was a great result 
for Dell. They specifically engaged the right audience for their campaign, and aligned themselves with high quality, 

relevant content that engaged and educated BDMs.
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